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ABSTRACT

This study attempts to find out the significance defmographic factors of population such as gendege,
education, occupation, income, savings and faniily ever several elements of investment decisiiespriorities based
on characteristics of investments, period of ibwesit, reach of information source, frequency mfestment and
analytical abilities . The study was made by caithg a survey in Nagapattinam district of Tamilna&outh India and
the statistical inferences were deduced using ctengoftware tools. The study reveals that theatgraphic factors have
a significant influence over some of the investrrgttision elements and insignificant in others elet® too. The study

also discloses a general view of investors peroppiver various investment avenues.

KEYWORDS: Investment, Investment Decision Process, Physiogedtments, Financial Investments, Return on

Investments, Risk. JEL Classification: MOO
INTRODUCTION

Investment has different meaning in the conteXir@nce and economics. Finance investment ismuttioney
into something with the expectation of gain thabmghorough analysis has a high degree of sectoityhe principle
amount, as well as security of return, within apested period of time. In contrast, putting momgg something with an
expectation of gain without making thorough analyisi speculation or gambling. Thus, Finance Invest involves
decision making process in order to ensure secofibpth the principle amount and the return orestment (ROI) within
an expected period of time. In economics, investmeeans creation of capital or goods capable afyxring other goods

or services.

The two main classes of investments are i) Fixexabrme Investment such as bonds, fixed depositseanate
shares and ii) Variable Income Investment suchusinkss ownership (equities) or property ownerst@m the basis of
tenure, the investments are classified as i. Skom-Investment and ii. Long-Term Investment. Bingents made for a
period of one to three years are termed as shontitevestments and that are invested for more thage years are termed
as long-term investments. Almost everyone holdioge portfolio of investment in the form of fingadassets like bank

deposits, bonds, stocks and so on; and real di&&etaotorcycle, house, gold etc.

With reference to individuals, investment decisiah®uld be made very wisely and with proper researd
analysis. Investment is always attached with thenent of risk of losing the invested money and thss is not under the
control of the investor. Hence, it is always adbie to measure and analyze all risks involvedreefieaking investments.
Plenty of investment avenues available for the stmes make their decision making process morecatitind complex.

There are a number of factors which influence thepte to make their investment decisions. Demducafactors of
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N. Geetha & M. Ramesh 14

investors such as gender, age, education, fanzégy annual income, and savings have much signdeanthe Investment
Decision Making Process, especially in the Indiantext, it assumes greater significance. A stualytheen undertaken in
Nagapattinam district of Tamilnadu state to firglstgnificance and the outcome of the study isatedrin the foregoing

paragraphs.
DEFINITIONS

Eminent authors of finance and economics have eéfthe term Investment in their own ways. Somehef

definitions coined by distinguished authors are:
Investment is the process ‘sfacrificing something now for the prospect ofrgag something later”.

Investment may be defined as “the allocation of etary resources to assets that are expected tbsgehe gain

or positive return over a period of time.”

Investment means “the commitment of funds madaeéreixpectation of some rate of return.”
INVESTMENT AVENUES

In India, a number of investment avenues are aveailtor the investors. Some of them are marketahtt liquid
while others are non-marketable. And some of theenhighly risky while others are almost riskleBse people have to
choose proper avenue among them, depending uposphbisfic need, risk preference, and return expecteA brief

roundup of various investment avenues is presamddr the following heads.

* Bank Fixed Deposits:When a deposit is made for a certain sum in a bdtika fixed rate of interest and for a
specified time period, it is called a bank Fixedobsit (FD). At maturity, you are entitled to receithe principal
amount as well as the interest earned at the meifsd rate during that period. They are one tlstncommon

savings avenue and account for a substantial poofian average investor’s savings.

» Company Fixed DepositsFixed deposits in companies that earn a fixed ateturn over a period of time are
called Company Fixed Deposits. Financial institasi@nd Non-Banking Finance Companies (NBFC) alsefzc
such deposits. Such deposits are governed by thap@udes Act under Section 58A. These deposits are
unsecured, i.e., if the company defaults, the itoresannot sell the company to recover his capitals making

them a risky investment option.

e Recurring Bank DepositsUnder a Recurring Bank Deposit, investment is nfade specific amount in a bank
on a monthly basis for a fixed rate of return. Teposit has a fixed tenure, at the end of whichirttaestor will
get his principal sum as well as the interest ehheing that period. The rate of interest, cal@daguarterly or
as specified by the bank, varies between 4 andr&@at, depending on the maturity period and thewm

invested. A Recurring Bank Deposit is a powerfual tor regular savings.

» Public Provident Fund (PPF): A long term savings instrument with a maturity & ylears but the number of
contributions annually is limited to 16 and intéreayable is at 8% per annum compounded annuahlg T
subscriber to a PPF has to make minimum of depo&igs.100 annually. A PPF account can be openedigh
a nationalized bank at anytime during the yeariamgben all through the year for depositing mofiex benefits

can be availed for the amount invested and intexestued is tax-free. A withdrawal is permissiblery year
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from the seventh financial year of the date of apgwf the account and the amount of withdrawal bl limited
to 50% of the balance at credit at the end of theyéar immediately preceding the year in whichdh@unt is
withdrawn or at the end of the preceding year wéneh is lower. The subscriber to the PPF is ekgibl take

loan from the third year after opening of accourd mterest for that loan is 1 % higher than PRErest rate.

» Employees Provident Fund (EPF)The Employees Provident Fund (EPF) was first eistadl on 1 October
1951 under the EPF Ordinance 1951 which was subsdlgilknown as the EPF Act 1951. The EPF Act 1984 h
since then been replaced by the EPF Act 1991 i 1981. Besides being the world’s oldest natiomaligent
fund, EPF is also one of the most successful fusfdigs kind, providing a compulsory savings schefoe

employees to ensure their security and well beirttpeir old age.

« Life Insurance A life insurance policy is a contract between athividual (termed as insured) and an Insurance
company (insurer) to pay the insured, or his noteithdeirs, a specified sum of money on the hapgeoiran
event. The event could be the expiry of the instegmolicy or the death of the insured before thargxdate of

maturity) of the policy as per the terms of thei@ol There are many variants of a life insuranckcy:

o Whole Life Assurance Plans:These are low-cost insurance plans where the ssored is payable on

the death of the insured

o Endowment Assurance PlansUnder these plans, the sum assured is payableeomaturity of the
policy or in case of death of the insured befor¢uniy of the policy.

o Term Assurance Plans:Under these plans, the sum assured is payableoonilye death of the insured
before expiry of the policy.

0 Pension Plans:These plans provide for either immediate or deférpension for life. The pension
payments are made till the death of the annuifaetson who has a pension plan) unless the polisy ha

provision of guaranteed period.

e Small Savings:Small Savings Schemes are basically of two typePost Office Savings. Savings Deposits;
Recurring Deposits; Time Deposits; & Monthly IncorAecount andii) National Savings: Public Provident
Fund; National Savings Certificates; & Kisan Vikaatra.

» Bullion investment The bullion offers investment opportunity in therfoof gold, silver, art objects (paintings,
antiques), precious stones and other metals (preaibjects). Specific categories of metals areettaish the
Metal Exchange. The bullion market presents an dppity for an investor by offering returns and ¢ value
of future. It has been absurd that on several a@mesaswhen stock market failed, the gold marketvjgted a

return on investments.

e Real Estatelnvestment in real estate also made when the eagegeturns are very attractive. Buying property is
an equally strenuous investment decisions. Reateegtvestment is often linked with the future depenent
plans of the location. At present investment il esaets is booming.

*  Mutual Funds Mutual funds are investment companies that usefuhds from investors to invest in other

companies or investment alternatives. They haveathentage of professional management, diversidicat
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convenience and special services such as cheqtiagnaind telephone account service. Mutual fundsaecdn
various types, allowing you to choose those funith wbjectives, which most closely match your ovargonal
investment objectives.

» Equity Share Equity, also called shares, is the basic builditagks of a company. A company's ownership is
determined on the basis of its shareholding. Sharesby far, the most glamorous financial instrotaefor
investment for the simple reason that, over the lemm, they offer the highest returns. Predictatilgy're also
the riskiest investment option. The Bombay Stockhange (BSE) sensex is the most popular indexttheks
the movements of shares of 30 blue-chip compamies weighted average basis. The rise and fallenviiue of
the sensex, measured in points, broadly indichAggitice-movement of the value of shares.

e Debentures/BondsA Bond is a loan given by the buyer to the issuethe instrument. Companies, financial
institutions, or even the government can issue sofVer and above the scheduled interest paymenina
when applicable, the holder of a bond is entitedeceive the par value of the instrument at treeifipd maturity

date. Bonds can be broadly classified into Tax4&@#onds and Regular Income Bonds
REVIEW OF LITERATURE

Headen and Lee (1974) studied the effects of iihmarket behavior and consumer expectationsuochase of
ordinary life insurance and concluded that lifeurssce demand is inelastic and positively affedigdthe change in
consumer sentiments; interest rates playing ainotbe short run as well as in the long run. Leel{1977) found that
age, sex, income and education affect investorédepences. Truett et al. (1990) discussed the tyrqattern of life
insurance consumption in Mexico and United Statea comparative framework, during the period frod64 to 1984.
They concluded the existence of higher income sty of demand for life insurance in Mexico withw income levels.
Age, education and income were significant factdfecting demand for life insurance in both cowrgriGupta (1994)
made a household investor survey with the objed¢tvyerovide data on the investor preferences orullUtunds and other
financial assets. The findings of the study wereerappropriate, at that time, to the policy makafrsnutual funds to
design the financial products for the future. Kuésthta (1994) offers certain guidelines to the $twes in selecting the
mutual fund schemes. Shankar (1996) points outttieindian investors do view mutual funds as coutitgoproducts
and suggested that the AMCs should follow the comsuproduct distribution model to capture the marBambodekar
(1996) conducted a study to assess the awarenddstafl Funds among investors, to identify the infation sources
influencing the buying decision and the factorsuaficing the choice of a particular fund. The stoelyeals among other
things that income schemes and open ended schemasoge preferred than growth schemes and closedeschemes
during the prevalent market conditions. Sikidar &nagh (1996) carried out a survey with an objectiy understand the
behavioral aspects of the investors of the norfteza region towards mutual funds investment pbotfalrhe survey
revealed that the salaried and self-employed forthedmajor investors in mutual fund primarily dwetéx concessions.

Bandgar (1998) in his study found that investoesestucated in investment decision making.

Shanmugham (2000) conducted a survey of 201 indgiidnvestors to study the information sourcing by
investors, their perceptions of various investmstmitegy dimensions and the factors motivating eshiavestment
decisions. Rajarajan (2000) found an associatidwdsn lifestyle clusters and investment relatedadtaristic. Soch and

Sandhu (2000) have studied perceptions of bankgiteps on quality circles, customer’s complaint,cglality banking,
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tele-banking, and customer meets in private bagksdy of Rafael La porta et al., (2000) revealg thatrong investor
protection is a manifestation of the security abgarty. Karmaker (2000) has found that the lifeurasice policy is the
most popular investment avenues. Huberman (20pibedhat a person is more likely to invest in camips known to
him and shy away from the unknown avenues. ZiedD32 and Hussels et al. (2005) has reviewed tlartefdf research
to explain consumer behavior concerning the pueeltdidife insurance for almost 50 years. The revidvearlier studies
concludes that bulk of the empirical studies uradem finds a positive association between incr@asavings behavior,
financial services industry and demand for lifeumace. There are two detailed studies on the métants of life

insurance demand, one taking into consideratiog tird Asian countries and the other based on 68tdes. Kadiyala

and Rau (2004) investigated investor reaction tpa@te event announcement. They concluded thafstovs appear to
under-react to prior information as well as to mfation conveyed by the event, leading to differpatterns; return
continuations and return reveals, both documemeldrig-horizon return. They found no support foe thver-reaction

hypothesis.

Rajeswari and moorthy (2005) observed that investlamand inter-temporal wealth shifting as theygpss
through the life cycle. Tesfastsion (2006) argukat privately motivated agents in an agent-basathéwork include
economic, social, biological and physical entitiagd that agents are able to communicate with edohr by using
different techniques. It is also important to alltvat artificial agents have learning capabilitesl are able to develop it
in time. People differ in the level of their knowtlge, capabilities, abilities, reasoning, skill aexperiences, emotions,
social networks they are involved in, attitude todgarisk, time and different types of assets, vigdlick and many other
characteristics, all of which are important elersentbuilding one’s preferences, which are so intgrdrfor asset markets.
Avinash Kumar Singh (2006) to analyze the investnpartern of people in Bangalore city and Bhubarsesanalysis of
the study was undertaken with the help of survaydooted. It is concluded that in Bangalore investme more aware
about various investment avenues and the risk ededowith that. And in Bhubaneswar, investorsrame conservative
in nature and they prefer to invest in those avemueere risk is less like bank deposits, smallrsgsi post office savings

etc.

Omar and Frimpong (2006) stressed the importancéfeofinsurance and regarded it as a saving medium,
financial investment, or a way of dealing with sskChowdhury et al. (2007) have found in a surtrey & good number of
people are choosing insurance companies with a veewarn higher return on deposited money. Rajku(@a07)
identified the customers’ attitude towards purchafsesurance products concludes that there isnaldéwel of awareness
about insurance products among customers in Imdiavi and Babri (2007) are of view that customgneferences
change on a constant basis, and organization adjustier to meet these changes to remain comgetind profitable.

Stenner et al. (2007), conclude that advisor allawsutual understanding of all aspects relatedvwestments.

Sudalaimuthu and senthil kumar (2008), in theidgfihas made an attempt to understand the finabelzvior
of mutual fund investors in connection with theestie preference and selection. An important elennettite success of a
marketing strategy is the ability to fulfill invess’ expectation. The result of these studies thinosatisfactory on the
investors’ perception about the mutual funds amdféictors determining their investment decisions preferences. Sunil
Gupta (2008) found that the investment pattern apubffierent groups in Shimla had revealed a clsavell as a complex
picture. Most of the horticulturists in Shimlaycitvho belong to Apple belt, though being rich, haveéendency of

investing their surpluses in fixed deposits of anrovident funds, Post Office savings, real estaetc. for want of
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safety and suitability of returns. Manish MittaldaWyas (2008) have tried to classify the investmnsthe basis of their
relative risk taking capacity and the type of invesnt they make. Empirical evidence also suggéstsfactors such as
age, income, education and marital status affeéh@dimidual's investment decision. This paper dféss Indian investors
into different personality types and explores thtationship between various demographic factors taedinvestment
personality exhibited by the investors. Fatima #ili(R008) suggests that customers change theiepete according to
their life circumstances and while certain prefeenare well-defined others can be inconsistentannincreasingly
competitive environment, where insurance compaifiigd for the same customers, having a customemted culture is

extremely important not only to retain customersdlso acquire new ones.
PROBLEM IDENTIFICATION

Relevance of demographic factors of individualsnvestment decision making process has been idethiifs a
problem for the study. Demographic factors, afian other factors, exhibit the major charactecstof individual
investors. Investment decisions differ from indivéd to individual who in turn differ demographicall The study is to
find whether the demographic factors, to what extsuch as gender, age, education, occupationmecsavings and
family size have influence over several elementfeéstment decisions. The elements of investrdentsions include
priorities based on characteristics of investmepgyiod of investment, reach of information souréequency of
investment and analytical abilities. The probletadg assumes greater significance as the resuld do@ utilized

effectively in investment product development by fimancial institutions.
OBJECTIVES OF THE STUDY
* To study the investment pattern of the people.

» To study the investment decisions of different séesof the people in terms of age group, educaticome level

etc

* To analyze the influence of demographic factorgeéstors in investment decision making procesgjuency of

investment, period of investment, access to theceoof information and analytical abilities.
» To study the general perception of investors ofediht investment avenues.
RESEARCH DESIGN AND METHODOLOGY

Methodology is a way to systematically solve theemach problems. It explains the various stepsateatgenerally

adopted by the researcher in studying the resgaatilems along with the logic behind it.

This study is based on both primary and secondats. drhere are various methods to conduct resesncly. For
collecting primary data the researcher feels that Interview Schedule method is the most suitalviethis method
researcher can explain the nature, purpose andingeafithe question. Wherever the respondent fasjsdoubt in regard

with any question it may be easily clarified by tesearcher immediately.
+ SAMPLE SIZE

Since the population is large the survey has beemed among a sample of 475 respondents who arpdbple of
Nagapattinam district in Tamilnadu, India. The sample size of 475 respondents isiderexd adequate to represent the

characteristics of the entire population.
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*  SAMPLING TECHNIQUE

The sampling technique followed in this study isipwobability convenient sampling. Simple randocht@ques are
used to select the respondent from the availahigbdae. The research work has been carried onasie bf structured
guestionnaire. The study restricted to the peoplth® Nagapattinam, Vedaranyam, Nagore, Srkazhi, Mayiladuthurai

towns of Tamilnadu, India.
« SAMPLING DESIGN

The validity of any study is based on the syst@matethod of data collection and analysis. The gmestudy is
descriptive research, based on survey method. &teabllected for the study include both primargd aecondary data.
The primary data has been collected by a seleatitmnvenient random sample of 475 respondentstiertowns. Survey
method by direct personal interviewing of everyp@mwent has been followed to collect the requirath.dAn interview
schedule prepared was quite simple and undersigufdirthe respondents to express their opinionlyfre&dequate care

has been taken to collect unbiased data.
« SOURCE OF DATA

The study has been carried out with the suppopriofiary data. The secondary data has also beentasedmited

extent. The data has been collected using a stectfjuestionnaire.
e STATISTICAL TOOLS USED

The collected data have been processed both mgramd also with the help of computer software. tiStiaal
inferences have been drawn up using statisticadgupecfor social science (SPSS). The following stiatl tools are used

in the study.
0o ANOVA
o Chi-square test

HYPOTHESIS

» Hy There is no significant relationship between dgraphic factors and the factors influenciting

investment decision making process.

* Ho: There is no significant relationship between derapbic factors and the periods of investmeatienby

the people.

H,. There is no significant relationship between derapfic factors and sources of awareness @siment.

H,. There is no significant relationship between derapbic factors and frequency of investmentthogy
people.

* H,. There is no significant relationship between derapgic factors and analysis on the investnignthe
people.
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RESULTS AND DISCUSSIONS

Hypothesis: There is no significant relationship between deraphic factors and the factors influencing the stmeent

decision making process.

There are various factors that influence investntdision making process. Protection against iR&te of
Return, Safety of money invested and Liquidity identified as major factors that influence the stweent decisions. The
study reveals that most of the respondents i.e.088.are very much concerned with the safety ofr theiney invested
while making investment decisions. Second impurfactor that determine the decision making isuldity, which is
recorded as 23.80% of total respondents. Thd fhator that influences the investment decisiogorégection against risk.
The study found that 17.90% of respondents ara@ieénfted by the factor of protection against the askinvestment.
Lastly but not least 17.10 % of total respondents iafluenced by the return on investment factorilevimaking

investments.

ANOVA test has been applied to find out if theraaisy significant relationship between demographitdrs of
the respondents and their opinion with regard ¢oftictors that influences their investment. Theltes the ANOVA Test
is given in the appended Table-1. It is clearyirthe table, that all the demographic variablesehaw significant
relationship with the respondents’ opinion withaedjto the factors that influences their choicéngéstments. Here the

null hypothesis is accepted and alternative hypsishs rejected.

Hypothesis: There is no significant relationship between deraphic factors and the periods of investment madthé

people.

The study attempts to find out any relationshijstsxbetween demographic factors of respondentsrengeriod
of investments made by them. It discloses thattmabshe respondents, when both male and femaleegevalues put
together, have invested in long term investmenEirther, it also reveals that out of 475 respotal&68 prefer to invest
in long term investments while 166 prefer to inviesshort term investments and 141 respondentiplefth long term

and short term investments.

The study brings out that graduate and post-gtaduaspondents are more likely to invest in longate
investments. It also unveiled that people underatpe group: il.ess than 30 and ii) Between 31 and 40 comprising most
of the respondents have preferred long-term investsn Investors whose family comprising more tftam members are
prefer to invest in short-term investments wherasily comprising less than four members have optedong-term
investments. The study found that people workingrivate sectors have opted for making their ibvesits in long-term;

but those working in public sector have prefer@thtest in short-term investments.

The respondents whose annual income is less teanTakhs are marginally preferred long term stweents
than short term investments. Those respondembsane in the annual income bracket Rs.150,001st2,80,000 and in
the bracket of Rs.2,50,001 to Rs.3,50,000 are alsmad in preferring long term investments with #m®rt term
investments. But the respondents under the ina@tegory of Rs.3, 50,001 to 4, 50,000 and who awinly income more
than Rs.4, 50,001 are opted for short-term investsne

The study also reveals that in terms of annualnggyirespondents under the categories: i) lessRea©0,000 and

i) Rs.10,001 to Rs.20,000 are in favour of invagtin long term investments. At the same time sagpnts under the
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categories: i) Rs.20,001 to Rs.30,000, ii) Rs.3D,6® Rs.40,000 and more than Rs.40,000 are inclineshort term

investments.

Chi-Square Test, at 5% significance level, hasnbepplied on the data collected to find whethers¢he
demographic variables have significant relatiorhvifite period of investments. The result of thé iegiven in the Table:
2, under appendix. The test has clearly revéwismost of the demographic variables such as GeBdecation, Age
and Occupation have no significant relationshiphviite period of investment. Hence the null hypsithén respect of
these demographic variables could be accepted landilternative hypotheses can be rejected. Inectspf other
demographic variables such as Number of Family MasjbAnnual Income and Annual Savings, the testgisriout a
significant relationship with the Period of Investm. So the null hypothesis in respect of thoselkkes is rejected and

hence alternative hypotheses are accepted.
Hypothesis: There is no significant relationship between deraphic factors and sources of awareness on investme

Awareness on investment avenues forms a vitakfasiinvestment decisions. The sources from whbeaeecan
acquire awareness would also be a crucial elemertheé process of investment decision making. Thgrek of
information may vary from source to source. Seldgeness, Financial Advisors, Brokers, Friends afges and Media
are identified as difference sources of awareneBlse study reveals that 28.8% of respondents depentheir self-
awareness while 24.4% of them are following thei@abs of their friends and relatives. Further, shedy also brings out
that 19.6%, 15.6% and 11.6% of respondents arendepeon Financial Advisors, Brokers and Media respely for their

information source.

It may be noted that among all the sources ofrinédion, Self-awareness and Advice from Friends éaRves
contributes as a source of information for morentfifty per cent of respondents. The study alszldses that in Gender
wise male respondents, in Education wise profeafscend graduates, in Age Group wise respondeniadhéess than 30
years of age and in Family size wise respondent;i@anore than 3 family members are mostly deperatetheir self-
awareness and the advices from their friends &tivels. Further, in Occupation wise respondentskimgrin public
sectors, on the basis of income level respondehtss& annual income is less than Rs.1,50,000 addhimual Savings
category the respondents whose annual savingsris R®10,000 are mostly getting information frorefds & Relatives

and also depend on their self awareness.

Chi-Square test at 5% significant has been condugdeng the data collected during the survey ireotd verify
the hypotheses that there is no significant refstip between demographic factors and the sourt@svareness on
investments. The results of the test are givethénTable: 3 under appendix. The result showsdhahe demographic
variables except the variable, Family Size havaii@ance over the sources of awareness on invegtimédence, the null
hypothesis is rejected in terms of demographicofacsuch as Gender, Education, Age, Occupationpy@lnimcome and
Annual Savings. But for the variable Family Incontiee null hypothesis is accepted and the alteradiiypothesis is
rejected. Based on the chi-square test, it is dlear the demographic variables have significatdtianship with the
respondents of source of awareness of investmeariugg at 5% significance. Here the null hypothiesiaccepted in
respect of the demographic factors such as agelegeaducational qualification, family members, @anincome and
annual savings; and alternative hypothesis is tejeklence the demographic factors of occupatioy oal significance

due to hull hypothesis rejected and alternativeolttygsis accepted.
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Hypothesis: There is no significant relationship between deraphic factors and frequency of investment by thegte.

Frequency of investment varies from individualindividual. The frequencies of investments maywaekly,
monthly, quart-yearly, half-yearly and annually.eThtudy reveals that most of the people are intlitee make their
investments either monthly or quarterly. It disee that 28.4% of respondents prefer to invest omtinty basis whereas
22.7% of respondents for quarterly. Further, 2G%eepondents are in favour of investing half-ygavhile only 15.8%
of them preferred to invest annually. Only 13.184espondents prefer to invest on weekly basis. stMid the Private
sector employees prefer to invest on monthly babisreas the Public Sector employees are mostlgpeginual pattern
of investments. People whose income is less thafh, 50,000 and having annual savings more thanOR€Q are in

favour of investing on weekly basis.

The results of Chi-Square test conducted, at 5%ifgignce, on the data collected during the suneefind out
any relationship between demographic factors aedrfguency of investments by the people are apgbid Table: 4.
The results shows that there is significant retediop exists between all the demographic variabtesthe frequency of
investments. Hence the null hypothesis that tleen® significant relationship between demograhétors and frequency

of investment by the people is rejected absolutaiere the alternative hypothesis is accepted.

Hypothesis: There is no significant relationship between deraphic factors and analysis on investment by the

people.

Wise decision is possible only after thorough asialpf pros and cons of different forms of investtseavailable
in the investment avenues. Selection of apprapfiatm of investment, which suit precisely to atigatar investor, is
mainly based on proper analysis. The analysisneastment proposal may be technical analysis, cayngaalysis,
newspaper analysis and following brokers’ analy3ise study attempts to find out which type of asmyis being
performed by the investors before making actuatéstments. The study reveals that 36 per centspbredents are relied
on technical analysis while equal number of respatglis relied on newspaper analysis. Hencepivshthat 72 per cent
of total respondents are relied upon technical aedspaper analysis. The remaining respondentsliatébuted to

company analysis and brokers’ analysis at theafal®.6 per cent and 11.40 per cent respectively.

In order to find out any relationship exist betwekemographic factors and analysis on investmerthéyeople,
Chi-Square test has been applied on the data tmdleat 5% significant level. The results of thettare displayed in
Table: 5 of the Appendix. It may be seen fromtttde that most of the demographic factors sucBexxder, Education,
Occupation, Annual Income and Annual Savings ofividdals have significant relationship with the Bsé& on
investment made by them. Hence, the null hyposhisit there is no significant relationship betwdemographic factors
and analysis on investment by the people can balyarejected on such variables. However, theuls indicate that
there has been no significant relationship betwagmographic variables, such as Age and Family Siad;analysis on

investment by the people. Here the null hypothearsbe accepted for partially for such variablesa
INVESTORS’ PERCEPTION ON INVESTMENT AVENUE

The study seeks to provide a comprehensive vielwasnthe sample respondents have perceived anddjtade
value of their perception over the Investment Aveffor the study. The Table: 6 summarize Most FagpFavorite and

Not Favorite elements of Investment Avenue as perdeby the respondents residingNaigapattinam district. From the
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table given it may be inferred that the top six &hfavorite’ investments are: 1. Life Insurance%#)82. Real Estate
(40.4%), 3. Provident Fund (37.7%), 4. Bank depgd@b.1%), 5. Post Office deposits (32%) and 6di&ilver (20.8%).

And the top six ‘not favorite’ investments are: Al Bonds (68.4%), 2. Corporate Debentures (63.235),
Company Fixed Deposits (59.4%) 4. Equities (58.9%%old/Silver (42.1%) and 6. Mutual Fund (41.9%)urther, the
top six ‘favorite’ investment are: 1.Bank Fixed Dsjis (53.1%), 2. Gold/Silver (37%), 3. ProvidentnB (36%), 4.
Mutual Fund (35.2%), 5. Post Office deposits (32.4d 6. Life Insurance (31.8%).

Table-7 summarize the respondents most investegrous investment avenues. It may be inferrednftbe
table that Life insurance constitute 43.8% of tatakestments of all respondents. Real Estate, &fbse deposits, Mutual
funds and Gold/Silver contribute 16.4%, 16%, 15.8%d 14.5% respectively of total investments made they
respondents. Company Fixed Deposits and Bank dsposmprise only 14.1% and 12% respectively. Ranal
investments like equities, bonds, debentures dartgia meager share of total investments madeebyedpondents. The
poor performance of such financial investmentshim @area where the study is conducted may be duaderdeveloped
securities market, highly speculative nature oestment and even due to low awareness level peelvailthe area under
study. Overall people inclined much on investimgnon-securities and small savings, consideredadgtibnal investment
avenues, may be because of the nature of thesstimests such as liquidity, capital appreciatiorseeaf investments etc.
It is also seen that people are preferred to inveghysical investments like real estates, gold silver. The may be due
to the fact that recent boom in the real estategmid/silver markets. We may infer from such typeestments by the
respondents that people are very sensitive to thekeh conditions and their attitude to reap theeffiesr of changing
environment in the capital market. Of late, mutiuslds are gaining confidence of small investorlaaje and the results
of the study also reveals that among other finameieestments, mutual funds is winning the confickeiof the people and

seems to be continued in the future too.
CONCLUSIONS

In an attempt to assess relevancy of demograpbiors in investment decisions, the study findsemhiresponse
from the sample survey conducted in the Nagapattidastrict of Tamilnadu. The analysis made on ribsults of the
survey found that there has been no significarticaiship between demographic factors and oth¢oifa¢hat influence
the investment decision making process. Howevearase of relationship between demographic factods geriods of
investments, it was found that a few demographitabées such as family size, annual income and ansavings have
significant relationship. But the rest of the gliles such as gender, age, education and occugeti@nno significant

relations with the period of investments made leyitivestors.

Furthermore, the study brings out that there geificant relationship between the demographicdiecsuch as
gender, age, education, occupation, annual incaomleaanual savings with the sources of awarenessnglt by the
investors. In this case too, the study has tadd fhmily size has in no way connected with thersesi of awareness. At
the same time, the study establishes an absolistoreship between all the demographic variables the frequency of
investment by the people. Finally, the analysiglatia collected discloses significant relationsHigl@emographic factors
such as gender, education, occupation, annual iaamd annual savings with the analysis of investraganues by the
investors. Here too the study indicates that tBeabraphic variables such as age and family size ha significant

relations.
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The study also elucidates a general view of trestors’ perception over various investment avenueeeveals
the very peculiar characteristic feature of Indij@ople on their choice of investment products. Nolyn in any
developing country, people invest more in finaneissets rather than physical assets and in pantititre will be more
investment in shares and debentures. But in Jmdlidoe initial years after independence, peopeenmainly investing in
physical assets than financial assets and now¢heice is more or less equally distributed betwgleysical and financial
assets. The people may not be interested to tekeifrithat is the reason for not preferring cdpiterket then they could
prefer only insurance, post office saving secwitiéhich is risk free investment as well as givegen@turn than bank
deposits.
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APPENDICES

Table 1: Relationship between Demographic Factorsra Respondents’ Opinion with Regard to the Factorshat

Influences their Investment Decisions

Demographic
Factors F Sig. Value Sig or not sig
Gender 1.208 0.307 Not significant
Age 0.919 0.452 Not significant
Education 0.829 0.507 Not significant
Occupation 0.814 0.517 Not significant
Family Size 1.578 0.179 Not significant
Annual Income 0.661 0.619 Not significant
Annual Savings 1.374 0.242 Not significant

Table-2: Relationships between the Demographic Famts and Period of Investment

Factors Value Df Sig. value Sig or Not sig
Gender 1.355 2 0.508 Not significant
Education 9.069 8 0.336 Not significant
Age 5.722 8 0.678 Not significant
Family Size 19.05 8 0.015 significant
Occupation 5.24 8 0.732 Not significant
Annual Income 20.86 8 0.008 significant
Annual Savings 16.343 8 0.038 significant
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Table-3: Relationships between Demographic Facto@nd Sources of Awareness on Investment

www.iaset.us

Demographic Sig.

Factors Value Df value Sig or Not sig
Gender 14.417 4 0.006 | Significant
Education 25.898 16 0.055 | Significant
Age 37.126 16 0.002 | Significant
Family Size 17.133 16 0.377 | Not significant
Occupation 40.412 16 0.001 | Significant
Annual Income 66.887 16 0 Significant
Annual Savings 59.353 16 0 Significant

Table-5:

Table-4: Relationships between Demographic Factond Frequency of Investment

Demographic Sig.

Factors Value Df value | Sig or Not sig
Gender 21.744 4 0 Significant
Education 74.855 | 16 0 Significant
Age 45.228 | 16 0 Significant
Family Size 49.538 | 16 0 Significant
Occupation 51.98 16 0 Significant
Annual Income 43.377 | 16 0 Significant
Annual Savings 57.488 | 16 0 Significant

Relationships between Demographic Facto@nd Analysis on Investment
Demographic Sig.
Factors Value df value Sig or Not sig
Gender 6.541 3 0.088 | significant
Education 52.057 12 0 significant
Age 15.83 12 0.199 | Not significant
Family Size 16.737 12 0.16 | Not significant
Occupation 30.973 12 0.002 | significant
Annual Income 49.24 12 0 significant
Annual Savings 26.523 12 0.009 | significant
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Table-6: Categorization on the basis of favorite

Perception of Most Favorite | Favorite Not Favorite
Investments Avenues | No. [%] No.[%] No.[%]

Equity 75 [15.8] 120 [25.3] 280 [58.9]
FI Bonds 44 19.3] 106 [22.3] 325 [68.4]
Corporate Debenture 88[18.5] 87 [18.3] 300 [63.2]
Company Fixed

Deposits 77 [16.2] 16 [24.4] 282 [59.4]
Bank Fixed Deposits 119 [25.1] 252 [53.1] 104 [21.9
PPF provided funds 179 [37.7] 171 [36] 125 [26.3]
Life Insurance 228 [48] 151 [31.8] 93[20.2]
Post Office-NSC 152 [32] 154 [32.4] 169 [35.6]
Gold/Sliver 99 [20.8] 176 [37.1] 200 [42.1]
Real Estate 192 [40.4] 125 [26.3] 158 [33.3]
Mutual Fund 109 [22.9] 167 [35.2] 199 [41.9]
Others 45 [9.5] 61 [12.8] 369 [77.7]

Table-7: Most Invested in Investment Avenues

Investment Avenues Frequency Percent
Equity 16 3.4
FI Bonds 17 3.6
Corporate Debenture 7 1.5
Company Fixed Deposits 67 14.1
Bank Deposits 57 12
PPF 38 8
Life Insurance 208 43.8
Post Office Savings 76 16
Gold and Sliver 69 14.5
Real Estate 78 16.4
Mutual Funds 75 15.8
Others 38 8

Impact Factor (JCC): 1.8456

28

NAAS Rating.25



